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THE OFFERING

This 100% occupied center is anchored by Chipotle and shadow-anchored by Walmart, featuring a roster of national net-leased
tenants with a 17.53-year weighted tenant tenure and a 5.31-year WALT. Jersey Mike's recently extended early and has over 9 years
of term remaining. Chipotle has over 7 years remaining with four 5-year renewal options and ranks as the 20th highest-grossing
location in lllinois, placing it in the top 20% nationally with approximately $4.0 million in sales (Placer.ai). Dunkin’ has over six years
remaining on its lease and features a drive-thru, adding value and flexibility for the existing tenancy and future users. Visionworks
is the most visited location in the state and ranks in the top 13% nationally (Placer.ai). The property is located within the Prairie
Market, ranked #8 most visited power center in lllinois with approximately 8.0 million annual visitors (Placer.ai). The center is

strategically positioned between two stoplights and benefits from exceptional visibility along US Highway 34 with 26,300 vehicles

Rper day Surroundlng trafﬂc drivers |ncIude Oswego Commons and Gerry Centennial Plaza together generatlng over 11 m|II|on




Prairie Market
8M annual visitors -Ranked #8 for power center
visits in lllinois
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$6,200,000 ©6.48% $621.37 $401,483
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—Q. CHIPOTLE ANCHORED CENTER

N 24202432 US-34, OSWEGO, IL 60543

FINANCIAL SUMMARY

PRICE $6,200,000
CAP RATE 6.48%
Price/ SF $621.37
Gross Leasable Area 9,978 SF
Year Built 2008
Lot Size 1.83 Acres +/-

Parcel Numbers

Parking

03-10-276-003

95 Surface Spaces +/-

Current Rent $403,409
Total Reimbursements $112,738
Effective Gross Income $516,147
Expenses $114,664
NOI $401,483
5-Year CAGR 2.21%




CASH FLOW YR T

- STARTING 12/1/26

BASE RENT CURRENT PER SF
Occupied Space $403,409 $40.43
Available Space - -

Gross Potential Rent $403,409 $40.43

Expense Reimbursements
Real Estate Taxes $50,309 $5.04
Insurance $7,552 $0.76
CAM $48,458 $4.86
Administrative Fee $6,418 $0.64

Total Expense Reimbursements $112,738 $11.30

Effective Gross Income

Expenses
Real Estate Taxes
Insurance
CAM
Management Fee

Total Expenses

NET OPERATING INCOME

$516,147

$50,309 $5.04
$7,771 $0.78
$50,166 $5.03
$6,418 $0.64
$114,664 $11.49

$401,483 $40.24




EXPENSE REIMBURSEMENTS

TENANT TAXES INSURANCE CAM ADMIN PSF GROSS INCOME
Dunkin’ $7,563 $967 $6,612 $940 $10.72 $16,082
VisionWorks $14,990 $2,315 $14,947 $1,726 $11.43 $33,979
Jersey Mike's Subs $9,076 $1,384 $8,936 $1,548 $11.64 $20,943
Sports Clips Haircuts $6,040 $933 $5,360 $944 $11.08 $13,277
Chipotle Mexican Grill $12,640 $1,952 $12,604 $1,260 $11.35 $28,457

$50,309 $48,458 $112,738




RENT ROLL

RENT SCHEDULE
of  BOF OCCUPANCY %OF v rwaL LEASE
TENANT / SUITE # TOTAL START  END  REMAINING CHANGES MONTHLY ANNUAL RENT/ TOTAL TYPE &
Leased ~op (YRS) PERIOD e e AT sp  INCREASE pent  OPTIONS grpycrype
Dunkin’ 1,500  15.03% 12/19/2012 12/31/2032 6.1 Years Base Current $4000  $48,000  $32.00 . 12% 2, 10-Year Net
- 0,
Retail Suite 2420 1/1/2028  $4375  $52,500  $35.00 9%
T: Oswego Donuts, Inc. Option 1 1/1/2033 $4,594 $55,125 $36.75 5%
- 1/1/2038  $4,823  $57,881  $38.59 5%
Option2 ~ 1/1/2043  $5065  $60,775  $40.52 5%

Note: CAM expenses and tax shall not exceed 104% of the previous year's CAM expenses and taxes. Tenant responsible for premises HVAC repair and maintenance. Option period rent increases
5% every 5 years.

VisionWorks 2,973  29.80% 2/29/2008 2/29/2028 1.2 Years Base Current $10,890 $130,680  $43.96 - 31% 1, 5-Year Net
i 0,

Retail, Suite 2422 Option 1 3/1/2028 $12,523 $150,270  $50.54 15%

T: Visionary Properties, Inc.

G: Eye Care Centers of

America, Inc.

Note: Tenant responsible for premises HVAC repair and maintenance.

Jersey Mike's Subs 1,800  18.04% 2/14/2012 2/28/2036 9.2 Years Base Current $4,275 $51,300 $28.50 - 13% 1, 5-Year Net
0,

Retail, Suite 2428 3/1/2031 $4,703 $56,430 $31.35 10%

T/G: S8, LLC Option 1 3/1/2036 $5,173 $62,073 $34.49 10%

Note: CAM expenses and tax shall not exceed 105% of the previous year's CAM expenses and taxes. Tenant responsible for premises HVAC repair and maintenance.

Sports Clips Haircuts 1,198 12.01% 8/24/2008 8/31/2033 6.8 Years Base Current $4,028 $48,336 $40.35 = 12% None Net
0,
Retail, Suite 2430 9/1/2026 $4,109 $49,308 $41.16 2%
T: KLEDG, Inc. - 9/1/2027 $4,191 $50,292 $41.98 2%
G: Personal . 9/1/2028  $4275  $51,300  $42.82 2%
9/1/2029 $4,361 $52,332 $43.68 2%

Note: Tenant responsible for premises HVAC repair and maintenance.

Continue on next page



RENT ROLL

RENT SCHEDULE
SF % OF OCCUPANCY %OF  -nEwaL LEASE
TENANT / SUITE # TOTAL  START END  REMAINING CHANGES MONTHLY ANNUAL RENT/ TOTAL TYPE &
Leased ~op (YRS) PERIOD e e AT sp  INCREASE pent  OPTIONS grpycrype
Chipotle Mexican Grill 2,507  25.13% 8/25/2008 12/31/2033 7.1 Years Base Current $10,323  $123,875  $49.41 - 31% 4, 5-Year Net
0,
Retail, Suite 2432 1/1/2029 $11,355  $136,263  $54.35 10%
T/G: Chipotle Mexican Option 1 1/1/2034 $12,491 $149,889  $59.79 10%
Grill, Inc. Option2  1/1/2039 $13,740  $164,878  $65.77 10%

Option 3 1/1/2044 $15114 $181,365  $72.34 10%

Note: Tenant responsible for premises HVAC repair and maintenance. All option periods increase 10% over prior option period.

Occupied 9,978 100% $403,409 $40.43
Vacant - - - -
Total 9,978 100% $403,409 $40.43






Prairie Market - 8M annual visitors -Ranked #8 for power center visits in lllinois
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100% OCCUPIED CENTER ANCHORED BY CHIPOTLE AND SHADOW-ANCHORED BY WALMART
°  National net-leased tenants
Jersey Mikes extended early and has over nine years of term remaining with 1, 5-year renewal option
Chipotle: Over seven years remaining with 4, 5-year renewal options
) 20th highest-grossing Chipotle in lllinois; top 20% nationally with $4.0M in sales'
Dunkin’: Over six years remaining with 2, 10-year renewal options
) Drive-thru location | Adds value and flexibility to existing or future tenancy
Visionworks: Most visited location in lllinois; top 13% nationally’

Sports Clips: 6.8 years remaining with annual rent increases

17.53 year weighted tenant tenure | Long operating history with three tenants at the center since 2008 and two since 2012
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LOCATED WITHIN PRAIRIE MARKET POWER CENTER

o}

Ranked #8 most visited power center in lllinois, with approximately 8.0 million annual visitors'

o

Anchored by Walmart and supported by a strong lineup of co-tenancy, including Dick’s Sporting Goods, Hobby Lobby, Five Below, Best Buy,
Burlington, Kohl's, and Barnes & Noble

PREMIER VISIBILITY

Positioned between two signalized intersections along US Highway 34 with 26,300 vehicles per day

DOMINANT RETAIL CORRIDOR | EXCEPTIONAL TRAFFIC DRIVERS
Surrounding high performing centers
) Adjacent to Gerry Centennial Plaza: 4.9M annual visitors; top 8% in lllinois, 11% nationally’

) 0.7 miles from Oswego Commons: 6.2M annual visitors; top 4% in lllinois, 5% nationally’

°  Major nearby tenants include Target, Meijer, The Home Depot, Vasa Fitness, Ross Dress for Less, Old Navy, Michaels, ALDI, PetSmart, Sam's Club,

Menards, JCPenney, Binny's, and more

DENSE & AFFLUENT TRADE AREA

® 201,712 residents within five miles

o}

$125,013 average household income within 1 mile, projected to reach $147,525 by 2030

" Placer.ai
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CHIPOTLE.COM 41056+ Expa nding &
Locations Tenant —~
Stock Symbol: NYSE | CMG <]:
Market Cap (7/22/2026) $42.74 Billion E
Enterprise Value (7/22/2026) $47.12 Billion —
Revenue (FY 2025) $11.9 Billion #372
Net Income (FY 2025) $1.54 Billion F[] R T u N E
» Fast-casual Mexican grill known for fresh ingredients Global Global
» 4,056 Chipotle restaurants including 14 international >00 Company Tenant

Pa rtner—operated restaurants

» Opened 334 company-owned restaurants, of which
257 included a Chipotlane, and 11 international partner-
operated restaurants

» Digital sales represented 36.7% of food and beverage
revenue (2025)

» 2026 outlook: 350-370 new company-owned restaurant
openings, which includes 10 to 15 international partner-
operated restaurants, with over 80% having a Chipotlane

» Has long-term goals of reaching 7,000 restaurants in
North America

» Total revenue increased 5.4% to $11.9 billion
» More than 130,000 employees

» Ranked on the Fortune 500 and is recognized on
Fortune's “Most Admired Companies 2025" list and Time

1 o

Magazine's “Most Influential Companies”

» H#282 on Forbe's list America’'s Best Companies (2026)




(HAIRCUTS)

BY Entrepreneur

SPORTSCLIPS.COM 1,900 Ranked

Locations #52
One of the industry leaders in men’s and boys’ haircut

concepts — a sports-themed hair-care franchise
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Founded in 1993

Headquartered in Georgetown, Texas

As of 2025, Sport Clips has nearly 1,900 stores across the

United States and Canada Global

Tenant
In 2025, Sport Clips is ranked #52 on the Entrepreneur

Magazine Franchise 500 list

Sport Clips maintains strong support for veterans through
its affiliation with Veterans of Foreign Wars (VFW), offering
special pricing and participating in the “Help A Hero”
program — part of the brand’s philanthropic outreach




DUNKIN.COM

Dunkin'is the largest coffee and donuts brand in the United
States serving more than five million customers each day

#1 in customer loyalty for over 15 consecutive years
Founded in 1950

Dunkin has more than 13,700 restaurants in nearly 38 global
markets

Dunkin’ was ranked #3 on the Franchise 500 list
(Entrepreneur, 2026)

INSPIRE
Brandy.

PARENT COMPANY | INSPIREBRANDS.COM

Brands include Arby's, Buffalo Wild Wings (and GO), SONIC,
Jimmy Johns, Dunkin’, and Baskin-Robbins

Multi-brand restaurant company
Second largest restaurant company in the United States

Over 32,600 restaurants throughout 57 countries with
675,000 company and franchise team members

More than 2,900 franchisees

Achieved over $33.4 billion in global system sales in 2025

it

13,700+ 5 Million Daily
Locations Customers
FRANCHISE

S00

BY Entrepreneur

Qalglce Global

#3 Tenant
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JW M:kes-

Suss

JERSEYMIKES.COM

»

»

»

»

»

»

»

»

»

»

Fast-casual sub sandwich chain
More than 3,227 locations across North America
Added 238 new stores in 2025

Continued global expansion | Plans to open its first store in
Europe in 2026, with up to 400 locations planned across the
UK and Ireland

Ranked #1 on the 2025 Franchise 500 list

Donated nearly $113 million since 2011 to local charities
Founded in 1956

Average sales were $1.367 million (up year-over-year by about 2%)
Sold to Blackstone for $8 billion dollars in early 2026

As of January 15, 2025, stores that were previously considered
“corporate-owned” are now counted as franchised locations
for reporting purposes

Blackstone

BLACKSTONE.COM

»

»

»

Leading global alternative asset manager specializing in
private equity, real estate, credit, and hedge fund investments

$1.3 trillion assets under management (as of 12/2025)

Key brands under Blackstone's management include Jersey
Mike's Subs, Spanx, Ancestry, SERVPRO, Invitation Homes,
BioMed Realty, Logico and more

PN
Locations

FRANCHISE
BY Entrepreneur

Ranked
H1
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Expanding
Tenant

Global
Tenant
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Visionworks

VISIONWORKS.COM

700+ National

» Leading provider of eye care services in the U.S. Locations Tenant

» Provides comprehensive eye care services supported by a
network of optometrists, technicians, and retail professionals
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» Offers prescription eyewear, sunglasses, contact lenses, and
eye exams

38 Years

» QOperates over 700 locations in 40 different states in the U.S. )
Experience

» 100-day guarantee
» Founded in 1988

» Headquartered in San Antonio, Texas

¥Sp Vision

VSPVISION.COM

» Leading vision care company and largest not-for-profit vision
benefits provider in the United States

» It operates through five core businesses—insurance, eyewear,
lenses, technology, and provider services

» Owns and supports a portfolio of optical retail and eye care
brands, including Visionworks




LOCATION OVERVIEW
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PART OF THE CHICAGO MSA
Village in Kendall and Will Counties

) Kendall County is one of the fastest-growing regions
in lllinois

Largest municipality in Kendall County

) Ranked as #1 Best Places to Live in Kendall County

(Niche.com)

° Located along Fox River

° 40 miles west of Downtown Chicago

OSWEGO PARK DISTRICT

° Over 1,100 acres of open land, trails and parks

maintained by the park district

°  Also offers 63 parks, 16 miles of walking trails, and two

aquatic parks
° Operates the Little White School Museum

) Showcases the rich history of the community

PUBLIC
SCHOOLS

OVERALL
GRADE

GOOD FOR
FAMILIES

NEW DEVELOPMENTS

° Over 42,000 SF of retail space is currently under
construction, with an additional 113,000 SF proposed in
Oswego (2026)

Deville Manor | 42-unit apartment built in 2025
° Gas N'Wash | 2,000 SF car wash built in 2025
> Starbucks | 2,5450 SF restaurant built in 2025

Valvoline | 2,300 SF auto repair shop built in 2025

EASILY ACCESSIBLE

° US30,US34,IL25,IL31,IL71,and IL 126 all run through

Oswego

) Proposed future Metra extension to Kendall County
(including Oswego) remains under study, reflecting

long-term regional transit planning initiatives

A B+

OUTDOOR
ACTIVITIES

HEALTH &
FITNESS

(GRADES FROM NICHE.COM)
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THREE CHICAGO-AREA NEIGHBORHOODS RANK AMONG THE 2025 ‘BEST PLACES TO LIVFE’
IN THE UNITED STATES - ONLY 50 NEIGHBORHOODS MADE THE LIST

&

H1 252 322 H3

U.S. Metro for corporate Businesses in the Chicago in total Job Postings
relocations for metro area, the in the U.S.

12th consecutive years
3 rd On average, 5.07M people

. were employed throughout
most in the U.S. 2024
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30 Relocations
110 Expansions

145525 1.3B sqft $8B

Graduates and secondary Chicago MSA industrial real Growth capital raised by
program finishers in the estate market, the 2nd Chicagoland startupsin
Chicago metro area in 2024 largest in the United States 2025 - ($4.32 billion in 2024)

Chicago’s economy is the nation’s third largest. If Chicago were a nation, it would be the world's
22nd largest economy (lllinois is 19th). Chicago's GDP was $886B in 2024.

Dense City with 9.61 million people that live in the MSA (Census 2020).



SITESELECTION CHICAGO METRO AREA IS 4TH-HOTTEST TECH HUB

Josh Bandoch - January 27, 2026 | Source: IL Policy and Site Selection IL Policy & Site Selection

The Chicago metropolitan area is the fourth-hottest tech hub nationally, up two spots since 2024, according to new
rankings released by Site Selection magazine. Chicago's robust tech talent pool and strong infrastructure were key drivers of its high

ranking. To remain a top tech hub, Chicago needs to ensure it businesses have the workforce and infrastructure they need to contin-
ue growing.

77 COMPANIES IN CHICAGO PUSHING THE CITY TO NEW HEIGHTS

Matt Urwin - Updated March 10, 2026 | Read Here
Compiled List of the top companies making Chicago a vibrant tech hub
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Cisco. TransUnion JOHN DEERE

CHICAGO TOURISM SAW A BOOST IN 2025

Melody Mercado - February 10,2026 | Read Here

Choose Chicago reported record-breaking demand for accommodations, citing 11.9 million hotel bookings in 2025 compared to 11.6 million in
2024. Annual visitation numbers will be released in the spring, but the organization expects to surpass last year’'s 55.3 million visitors in Chicago.

Leaders also said Choose Chicago secured 65 citywide conventions, up from 49 last year, and a record $2.9 billion in hotel revenue compared to

$2.8 billion in 2024. New citywide events secured by the city include the 2026 WNBA All-Star Game, 2026 Big Ten Men'’s Basketball Tournament and
the 2027 MLB All-Star Game.

“Chicago is never done breaking records and never outdone as a global destination,” said Kristen Reynolds, President
and CEO of Choose Chicago. “Despite the global tourism industry facing social and economic headwinds, leisure
travelers and event planners continue to choose Chicago for our world-class culture, food, events, and hospitality. Our
hotels and tourism partners have once again delivered an unforgettable summer season for millions of guests, further
strengthening the industry’s $20 billion annual economic impact for our city and supporting 130,000 hospitality jobs
across all 77 neighborhoods.” - Read Here



https://www.builtinchicago.org/articles/largest-companies-in-chicago-tech
https://blockclubchicago.org/2026/02/10/chicago-tourism-saw-a-boost-in-2025-even-as-trump-tried-to-paint-city-as-a-hellhole/
https://www.choosechicago.com/press-media/press-releases/chicago-hotels-set-record-for-summer-room-demand/
https://www.illinoispolicy.org/chicago-metro-area-is-4th-hottest-tech-hub/#:~:text=The%20Chicago%20area%20climbed%20up,they%20need%20to%20continue%20growing.
https://siteselection.com/tech-hubs-dfw-overtakes-dc-in-north-american-tech-hub-index/

O’Hare International Airport is the 7th busiest airport in the world & #1 most-connected
airport in the U.S. No. 2 spot globally for aircraft movements and No. 6-8 for passengers
globally with more than 84.85 million passengers. $388.22 billion in trade value flowed
through O'Hare in 2025 (Largest port by value).

WHY CHICAGO MSA

Plus, Chicago is home to Midway International Airport with 19.4 million passengers.

10 41IM

Interstate highways Bus and Train Rides.
converge in the Chicago

Chicago Union Station
Is the nation’s

Metro Area Chicago Transit Authority 3rd busiest station

(CTA) Operates the

3rd in the nation Nation’s 2nd Largest Public
for total interstate miles Transportation System

Overall, and it is
Amtrak’s 4th busiest

3® R
Chicago’'s MSA is generally considered a highly walkable region. Chicago itself has a Walk Score of 77,
placing it among the most walkable cities in the U.S.

Chicago recorded a record-breaking 12.9 million bike and scooter trips in 2025. The city has 500 miles
of bike lanes and 19 miles of lakefront bicycle paths.



Economic Strength &
Business Climate

#19 in the World

Largest Economy
— If lllinois were a country

#2 in the Nation

Corporate Investments
680 Corporate Facility Deals in 2025

#2 in the Midwest

Workforce Development - Site Selection Magazine 2025

#6 in the Nation

Sustainability - Site Selection Magazine 2025

1 1 Top Spots - Business Facilities’ 21st
Annual Rankings
Nuclear Energy (#1), Foreign Direct Investment (#5),
Agribusiness (#5), Exports (#5), Wind Power (#5), Al
Job Hubs (#6), Cybersecurity Talent (#7), Solar Power
(#7), Film and Television (#8), Al Job Market (#9), and
MedTech/Medical Devices (#10)

2025 CNBC Rankings

#13 in the Nation

Doing Business

#5 inthe Nation

Access to Capital

#6 in the Nation

Tech & Innovation

#3 in the Nation

Education (up from #4 in 2024)

#8 in the Nation

Infrastructure

#4 in the Nation

Technology & Innovation

WHY ILLINOIS
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° 241 Companies on Inc. 5000 List

° 29 S&P 500 Companies

° 5,600+ Foreign-Owned Company Site Locations
1.4 Million Small Businesses
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5th Highest GDP in the Nation (2025)

$1.2 Trillion Economy

Data was released from the Bureau of Economic Analysis at the U.S. Department of Commerce showing lllinois now produces
over $1.2 trillion in annualized economic activity; the fifth highest GDP-in the nation.

I"’A A recent study found the total economic impact of manufacturing in lllinois is estimated to be
”/ between $580 billion and $611 billion every year - the largest share of any industry to the state's
ILLINOIS

A e Gross Domestic Product.

World-Class Education
Including Some Ranked Among the Highest Rated in the World

12 Public University Campuses, 48 Community College Campuses, 104 Independent Not-for-Profit Colleges and Universities,
15 Independent For-Profit Institutions, 26 Out-of-State Institutions

University of Chicago #6, Northwestern University #7, University of lllinois #36 for Top National Universities by U.S. News (2026)
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lllinois 2025 Economic Development Milestones

RECORD-BREAKING INVESTMENTS & JOB
GROWTH

[llinois reached a record $13 billion in incentivized investments
in 2025, driven by EDGE, REV, MICRO, and related programs

EDGE & REV incentives supported 2,900 new jobs and 3,700
retained jobs statewide during the year

Major incentive wins included $2 billion Cronus Chemicals
investment (130 jobs) and Fortune Brands' Deerfield
headquarters expansion (400 jobs)

lllinois earned 10 credit rating upgrades since 2021, reinforcing
fiscal stability and long term investability

e

Rivian expanded its Normal, IL footprint with a $120 million
supplier park creating 100 new jobs and enabling additional
supplier investments

MAJOR BUSINESS EXPANSIONS &
MANUFACTURING GROWTH

Cronus Chemicals committed $2 billion to a new fertilizer
production facility in Tuscola

Advanced manufacturing growth included Rockford Brake
Manufacturing, Fortune Brands, Epic Pharma, and Silesia,
adding hundreds of new jobs statewide

Illinois continued ranking #2 nationally for corporate investment
and Top Metro (Chicago) for 12 consecutive years

a TOURISM & EXPORT RECORDS

lllinois welcomed 113 million visitors in 2024, generating
a record $48.5 billion in visitor spending, up $1.3 billion
year over year
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FY25 hotel tax revenue reached $367 million, a 14% increase
and an all time high

Exports exceeded $81 billion in 2024, ranking lllinois #1 in the
Midwest and #4 nationally

Global trade efforts supported >$90 million in export sales, a
55% increase year over year

:E TECH, INNOVATION, & QUANTUM ADVANCEMENTS

lllinois broke ground on PsiQuantum’s facility at the Illinois
Quantum & Microelectronics Park, anchoring a national
quantum hub on Chicago'’s South Side

Global leaders IBM, Inflegtion, Pasqgal, and Dirag committed
operations and investments at the park, creating dozens of high
tech jobs

Pasqal alone committed $65+ million and 50 new jobs for its
U.S. headquarters

lllinois continues to lead nationally in quantum computing,
clean energy, and advanced manufacturing ecosystems



CONFIDENTIALITY AGREEMENT

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by
the party receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of
Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and
to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough
due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the
income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the
property, and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s
plans or intentions to continue its occupancy of the subject property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap
has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package.
The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said
corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and
is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

M . I I . h This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References
Mal’CUS & 111C ap to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate
Investment Services, Inc. © 2026 Marcus & Millichap. All rights reserved. Activity ID: ZAH0670388




DISCLOSURE AND CONSENT TO DUAL AGENCY

The undersigned Broker may undertake a dual representation (represent both the seller and the buyer) for the sale of property. The undersigned Buyer and Seller
acknowledge they were informed of the possibility of this type of representation. Before signing this document, please read the following:

Representing more than one party to a transaction presents a conflict of interest since both clients may rely upon Broker's advice and the client's respective interests
may be adverse to each other. Broker will undertake this representation only with the written consent of ALL clients in the transaction.

Any agreement between the clients as to a final contract price and other terms is a result of negotiations between the clients acting in their own best interests and
on their own behalf. You acknowledge that Broker has explained the implications of dual representation, including the risks involved, and understand that you have
been advised to seek independent advice from your advisors or attorneys before signing any documents in this transaction.

WHAT A BROKER CAN DO FOR CLIENTS WHEN ACTING AS A DUAL AGENT

1) Treat all clients honestly 6) Help the buyer to arrange for property inspections.
2) Provide information about the property to the buyer. 7) Explain closing costs and procedures.
3) Disclose all latent material defects in the property that are known to the 8) Help the buyer compare financing alternatives.
Broker. 9) Provide information about comparable properties that have sold so
4) Disclose financial qualification of the buyer to the seller. both clients may make educated decisions on what price to accept or

5) Explain real estate terms. offer.

WHAT A BROKER CANNOT DISCLOSE TO CLIENTS WHEN ACTING AS A DUAL AGENT

1) Confidential information that Broker may know about a client, without 5) A recommended or suggested price the seller should counter with or
that client's permission. accept

2) The price the seller will take other than the listing price without
permission of the seller.

3) The price the buyer is willing to pay without permission of the buyer.
4) A recommended or suggested price the buyer should offer.

If either client is uncomfortable with this disclosure and dual representation, please let Broker know. You are not required to sign this document unless you want to
allow Broker to proceed as a Dual Broker in this transaction.

By signing below, you acknowledge that you have read and understand this form and voluntarily consent to Broker action as a Dual Broker (that is, to represent
BOTH the seller and the buyer) should that become necessary.

SELLER: DATE

BUYER: DATE:

BROKER: Marcus & Millichap Real Estate Investment Services of Chicago, Inc.

BROKER: DATE:

NO REPRESENTATION IS MADE BY BROKER AS TO THE LEGAL OR TAX EFFECT OR VALIDITY OF ANY PROVISION OF THIS DOCUMENT. BROKER IS NOT QUALIFIED TO
GIVE ADVICE ON LEGAL OR TAX MATTERS. IF YOU DESIRE LEGAL OR TAX ADVICE, CONSULT YOUR ATTORNEY OR TAX ADVISOR.




EXCLUSIVELY LISTED BY

SEAN SHARKO AUSTIN WEISENBECK
SENIOR MANAGING DIRECTOR SENIOR MANAGING DIRECTOR

Chicago Oakbrook Chicago Oakbrook

(630) 570-2238 (630) 570-2169
sean.sharko@marcusmillichap.com austin.weisenbeck@marcusmillichap.com
IL 471.010712 IL 475.140200

FINANCING CONTACT

DEAN GIANNAKOPOULOS

Senior Managing Director- Debt & Equity Structured Finance - MMCC

O: (312) 327 5423 | M: (312) 218 7443 | E: Dean.Giannakopoulos@marcusmillichap.com
License: IL: 475.136018

Marcus & Millichap

SHARKO |WEISENBECK|MENDOZA
GROUP

DESIGNATED MANAGING BROKER

STEVEN WEINSTOCK

Chicago Oakbrook

0:(630) 570-2200 | E: Steven.Weinstock@marcusmillichap.com
IL471.011175


mailto:steven.weinstock%40marcusmillichap.com?subject=
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